Retail Cash Management

Or how to improve the “from pocket to profit” process

Hagen Hoehl - Vice President - GLORY - Retail




Cashis dead ! or ?
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CASH COMPETITION HISTORY

1970’s
1960’s <N
Cheque
Cash .
Cheque Wire
Wi ACH
Ire ATM
Credit Card

1980’s
Cash
Cheque
Wire

ACH

ATM
Credit Card
Debit Card
EBP

1990’s
Cash
Cheque
Wire

ACH

ATM

Credit Card
Debit Card
EBP
Commercial Card
ECP + Paper

2000’s

Cash

Cheque

Wire

ACH

ATM

Credit Card
Debit Card

EBP
Commercial Card
ECP + Paper
ARC

Image Exchange

Today

Cash

Cheque

Wire

ACH

ATM

Credit Card

Debit Card

EBP

Commercial Card
ECP + Paper

ARC

Image Exchange
Crypto currencies
Nonbank payment accounts
Mobile

Biometric
e-wallets

Cash is on trial every time....

* Note: “The Future of Cash 2012 Report” by AGIS Consulting




ELECTRONIC PAYMENT
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H CASH IS RESILIENT




THE GooD NEWS 1S THAT
THE PERSON WHO STOLE
YouR IDENTITY 1S
SPENDING A LOT LESS
MONEY THAN You WERE: - -

sedd CASH IS RESILIENT
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Now you can order online and

pay with ca<h =
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Only at Walmart -
Order products at Walmart.com. Pay with cash at your store.’ =3
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Almost 50% of the global adults do not have an account at a formal financial
institution: the UNBANKED

Pay with cash at your
store within 48 hours




Cash is expensive ! or ?




COST OF CASH
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g ‘I wFront Office
f B Headquarters




e COST DRIVERS

Transfer of the

Preparing

Cash

money

Cash-in-Transit companies o
Bank fees °

HANDLING
PROCESS

° Counterfeits

"0 . |
° Faulty substituti

Cash-in-Transit companies °

'Emptying the
Cash desks

Payment

transactions




COST OF VARIOUS PAYMENT POSSIBILITIES

PayPal
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Credit card

Cash
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Cash in Romania
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A VIEW ON ROMANIA

Figure 33 Fercentage of cash in total transaction volume per country (EU27, 2012)
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significant growth rates the absolute numbers

are still considerably below EU averages. This
holds true for ATMs (rank 14), POSs (rank
28) and Cards i r inhabit-

payments in ort to reach

the unbanked.

e

Somee The Socal and Privite Costs of Retal Pryment nstruments & Buropean perspectie, by Hesio: Schimiaded, Gergara Kestoie and Wisbe Ruttenberg, 7017
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Cash Management today




eid TECHNOLOGY DRIVERS
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e  IMAGINE A STORE WHERE CASH...

. isn’t handled by your servers

.. doesn’t need cashiers
. is guaranteed to be authentic
. is stored in a secure environment
. Is automatically counted

.. is banked as soon as it's tendered
. is recycled to increase footfall

Separate the value of cash from its
physical form ...

eoxe

Cash Becomes an Electronic
Payment




WE CAN HELP CREATE LEANER PROCESSES & FREE UP RESOURCES

v

Search for
simplification
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Cash Management

Technology to enable
change in the store




The Retailer of tomorrow, will more than ever
been shaped by the behavior, the needs and the
demand of the customer.
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‘ONE SIZE FITS ALL’ SEEMS ARCHAIC
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Retailers will have to rethink their ‘one size fits all’ approach.
Any retail strategy must include a plan to fit the ever-diverging
needs of the shopper.




DEMISE OF ‘BIG BOXES’

GLORY

Drugstores, Cash & carries, Convenience
Pharmacies & Online grocery

Perfumeries

Warehouse & Farecourt

Global: Grocery and Drugstore Channel Sizes by Banner Sales, 2017-2022!
Clubs Stores
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RETAILERS HAVE STARTED THEIR MOVE

Channel Evolution of Leading Grocers, 2011=-2021" (%)

2011#

Walmart:
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Carrefour ()

- I
TESCO
A S S A —
- N
-

E-Commence Other

Hypermarkets Conveniencs Discount Cash & Carnies Supermarkets &
& Suparstores & Forecourt stores & wholesale Nelghbourhood
stofed Chubs Mores

‘ ‘ Carrefour {9

In 2016, Carrefour continued
rolling out its multi-format
maodel, accelerating openings of
convenience stores, notably in
Brazil, Spain, Poland and China.”

CARREFOUR ANNUAL REPORT

“ Walmart -

This company over time is going to
look more like an e-commerce
company.”
DOUG MCMILLON
CEQ, Walmart




RISE OF E-GROCERY AND NEW PLAYERS




e ONLINE ... STORE ... OR BOTH?
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CONVENIENCE ... CONVENIENCE & CONVENIENCE




NEW CONCEPT BY NEW COLOURS?
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NEW SHOPPING EXPERIENCE - SELF SCANNING




NEW SHOPPPING EXPERIENCE - SCO




NEW CHECKOUT EXPERIENCE




e WE SAVE COST AND TIME AND ENABLE CHANGE
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By enabling Retailers to save time and money, Glory helps
them to transform their business, reshape their stores and

focus on customers | B ) ] Bt




